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The ATTG Corporate Social Responsibility Report
applies to all 2018 activities, procedures and
achievements of ATTG and its wholly owned &
operated units:
Atlas Travel ~ Global Travel Management ~ Vacations & Cruises
Meetings & Incentives ~ Consulting & Fulfillment, AT Home,
Prime Numbers Technology

The report outlines the efforts of ATTG to expound upon
our corporate and social responsibility with
consideration to the 10 principles of the United Nations
Global Compact
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Leadership Perspective
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We are proud to present the 2 annual Corporate Social Responsibility Report
It is with great pride and joy that we release Atlas Travel & Technology Group’s second annual CSR
Report. Since founding Atlas Travel, we have striven to develop an organization known for its integrity
and heart. This has taken many forms throughout the years, and we are thrilled that we continue to
find ways to improve ourselves, our clients’ experience, and our industry.

Our evolution to become a leading example of global social and environmental responsibility may be
our most exciting development to date. However, we are even more overjoyed by the widespread
enthusiasm and support our employees have shown these advancements. It reaffirms that it is people
who are at the heart of everything we do - and who are the very reason why we’re taking this path.
Last year, our focus was to establish the basic framework for our CSR program; this year we spent
considerable time and resources developing it further. Throughout the year, we both revised and
created an array of divisional and partner-supported best practices and policies. These best practices
and policies cover an array of topics, including environmental conservation, data security, business
governance and ethics, and community support.
Without further ado, we’re proud to share in detail this year’s
CSR developments!

Elaine Osgood, Owner and CEO

Lea Cahill, President

2018 HIGHLIGHTS
1. Human Rights
a. The Code: This year, we began the process
of qualifying as a member of The Code, an
ECPAT program committed to Preventing
Child Sexual Exploitation in Travel &
Tourism. We are delighted to share that our
application has been accepted and we will
begin 2019 as a proud member of The
Code Organization.

2. Workplace Practices
a. We formalized a Domestic Partner Policy
for employees, which took effect in 2018.
b. We were awarded a state funding grant to
provide employees with professional
development and continued education.

3. Environment
a. We implemented Best Practices Guidelines
for environmentally friendly home, office,
and purchasing practices.
b. Several of our headquarter employees
participated in Project Clean Sweep, a day
dedicated to the beautification of our city.
Residents, government officials, and
corporate citizens of Marlborough, MA
came together to remove trash and debris
in the most visible areas of the city.

4. Community
a. For the fourth year, ATTG participated in the
Jimmy Fund Walk for the Dana Farber
Cancer Institute, once again exceeding our
fundraising goal.

c. ATTG was a proud sponsor of the United
Way of Tri County Golf Tournament.
d. Our organization orchestrated drives for
these additional causes:
• Gloria Gemma Foundation
• Thanksgiving Food Drive
• Santa Foundation

5. Governance
a. Over the summer, ATTG became an official
ASTA member.

b. Our employees logged 81 hours at the
Marlborough Community Cupboard, with a
core group of volunteers participating
throughout the year.

ASTA (American Society of Travel Advisors)
is the leading global advocate for travel
advisors, the travel industry and the
traveling public. Its mission is to facilitate
the business of selling travel through
effective representation, shared knowledge
and the enhancement of professionalism.
The organization’s Code of Ethics holds all
members responsible for ethical, lawful and
honesty business practices, promoting an
ideal of integrity in business for all.

Section 2:

Our Company

Atlas Travel & Technology Group
Located in Marlborough, Atlas Travel &
Technology Group (ATTG) unifies travel
management and technological innovation with
our two corporate holdings: Atlas Travel and
Prime Numbers Technology.

Atlas Travel
For over 30 years, Atlas Travel has provided
unmatched travel management services by
utilizing industry-leading technology to provide
personalized, cost-saving customer care.
Atlas Travel offers an array of services, including:
corporate global travel management; meetings &
incentives services, including reward &
recognition offerings; vacation & cruise planning;
consulting & fulfillment services, and 24-hour
support. In addition, we also support a network of
independent travel professionals.

With wholly owned offices in both the U.S and the
UK, along with partnerships in Dublin Ireland and
Toronto, Canada, Atlas Travel can offer currency
fulfillment in GBP, Euro, U.S, and Canadian
dollars. Our affiliate partnership with BCD Travel
adds 108 operating countries to our global service
offerings.

Atlas Travel is a privately held, certified Women’s
Business Enterprise (WBE) and Woman Owned
Small Business (WOSB). In addition, Atlas Travel
is a distinguished member of the Inc. 5000 list and
consistently featured on Travel Weekly’s “Power
List”, Globe Magazine’s “Top 100 Women-Led
Businesses in Massachusetts,” and the Women
Presidents’ Organization’s “Top 50 FastestGrowing Women-Led Companies in the US.

Prime Numbers Technology
Prime Numbers Technology (PNT) is dedicated to
helping clients drive significant savings in business
spend through industry-leading data analysis,
contract and spend optimization, and
benchmarking solutions. PNT is in continuous
development for a comprehensive suite of
solutions; including data analytics and
benchmarking, policy management, spend
optimization, contract and vendor sourcing
analysis, and ROI maximization. PNT’s solutions
are licensed by some of the most recognized
names in business travel, with global
representation by many fortune 250 corporations
and top 10 travel management companies.

Section 3:

Our Approach

Our vision is to be known as the most caring, creative, and entrepreneurial organization
diversified in both travel and technology. In order to achieve this, we aim to provide
unparalleled value by supporting a highly engaged workforce that’s empowered to think
beyond today.
To reach our vision, our mission became so much clearer:

To provide management services to organizations with an entrepreneurial mindset,
compelling business plan & commitment to its social & environmental responsibilities.

Section 4:

Our Strategic Direction

Our strategic direction centers on the evolution of who we are as a business and the impact
that we can make on our employees, customers, communities, countries, and the global
environment as a whole.
CSR as our Fifth Pillar
As a demonstration of our commitment to our vision, Corporate Social
Responsibility (CSR) officially became the 5th pillar to our business
model.
Our CSR committee is comprised of 6 members, including individuals
of our multi-national executive team and representation from various
areas of our business. The committee meets four times per year at
minimum, with additional meetings as required.
UN Global Compact Principles
The framework of our corporate social responsibility is geared to support the United Nations Global
Compact on human rights, labor, environment, and anti-corruption. In addition, we have joined forces
with leading organizations that are aligned with the compact’s principles.
B Corporation
At the beginning of 2018, ATTG made the decision to forge a path towards becoming one of
the first Certified B Corporation TMCs. B Corp businesses meet the highest standards of
verified social and environmental performance, public transparency, and legal accountability
to balance profit and purpose. B Corps are accelerating a global culture shift to redefine
business success and build a more inclusive, sustainable economy.
In 2019, we aim to gain 15 more points to achieve the 80-point minimum impact
requirement needed to become a Certified B Corporation.

The Code, ECPAT
The Code, a program of ECPAT (End Child Prostitution and
Trafficking) is a multi-stakeholder initiative with the mission to
provide awareness, tools and support for the tourism industry in
preventing the sexual exploitation of children. ATTG has chosen
to become a member and encourages others in the travel
management community to do the same.
When a tourism company joins The Code, they commit to six essential steps to help protect children:







Establish policies and procedures against human trafficking and child exploitation
Train employees on said policies and procedures
Include a contract clause for business partners, including RFPs
Provide information to travelers
Support, collaborate & engage stakeholders
Report annually on initiatives

As a member of the travel & tourism community, it’s our responsibility to shed light on this world-wide
atrocity. Human trafficking and the exploitation of children is not limited to third-world and impoverished
countries. It happens everywhere from cosmopolitan cities to charming sea-side villages and in our
own backyards. By joining forces with industry leaders such as American Airlines, Delta Airlines,
United Airlines, and Hilton hotels - as well as local private tour companies - we can collectively raise
awareness and educate customers, employees, partners, and travelers.

Section 5:

Governance, Ethics & Compliance

Strong ethical governance is a powerful positive influence on our organization’s culture,
behavior, and business practices. We believe setting the highest standards of corporate
governance and stakeholder engagement, including corporate codes of conduct, benefits our
employees, customers, and society.

Stakeholder Engagement
Our employee and customer surveys continue to
be a highly valued source of feedback utilized in
our business and product plans. As our program
evolves, we intend to solicit additional external
feedback.
This year, we also incorporated organizational
CSR initiatives into individual employee goalsetting. On an annual basis, every employee has
the opportunity to set individual goals that align
with corporate environmental and community
aims. In addition, individual CSR goals are part of
formal performance reviews.

Ethics, Human Rights & Compliance
a. Business Code of Conduct: ATTG’s
reputation and successful business operation
is built upon the principles of fair dealings with
and ethical conduct of our employees. Our
reputation for integrity and excellence requires
careful observance of the spirit and letter of all
applicable laws and regulations, as well as a
scrupulous regard for the highest standards of
conduct and personal integrity.
b. Legal Compliance: ATTG complies with all
applicable laws and regulations and expects
its directors, officers and employees to
conduct business in accordance with the
letter, spirit and intent of all relevant laws.

Ethics, Human Rights & Compliance (cont.)
c. Safety: To assist in providing a safe and
healthful work environment for employees,
customers, and visitors, ATTG has established
a workplace safety program. Through this
program, ATTG provides information about
workplace safety and health issues via regular
internal communications, including supervisoremployee meetings, bulletin board postings,
memos and other written communications.
Some of the best safety improvement ideas
come from employees. ATTG encourages all
employees to bring ideas, concerns or
suggestions for improved workplace safety to
their supervisor, another supervisor or manager,
or the Safety Officer. Reports and concerns
about workplace safety issues may be made
anonymously if the employee wishes. All
reports can be made without fear of reprisal.

d. Harassment Policy: ATTG is committed to
providing a work environment that is free from
all forms of discrimination and conduct that
can be considered harassing, coercive or
disruptive, including sexual harassment. ATTG
requires all employees to review and comply
with the sexual harassment policy in its
entirety; this helps ensure that all employees
work in an environment free of sexual and
other unlawful harassment.
e. Human Rights: We support and respect
international human rights and adhere to all
labor laws. This year, ATTG furthered our
commitment to Human Rights by becoming a
member and implementing the requirements
of The Code.

Security & Compliance Committee
Dan Reagan, CTO and acting CISO, is the
executive chair of our Security and Compliance
committee. He is also called upon to lead our
incident response team (IRT), which is composed
of eight cross-functional resources that meets four
times per year. The committee responds to and
actions any report of potential harm to our
business, our employees, and our customers.
ISPP
Our Information Security Policies and Procedures
(ISPP) covers all security policies, including but
not limited to: disaster recovery, data retention &
disposal, risk management, and clean desk
policies. This comprehensive outline of our policies
and procedures may be requested for review and
audit by customers.
Achievement across our data protection projects is
evident in the success of customer and third party
audits of organizational policies, procedures, and
systems. ATTG has a new Global Privacy Policy
and is in compliance with the following:
• PCI DSS annual certification
• Privacy Shield annual certification
• GDPR compliant – May 2018

SAFE: Confidence, Trust & Transparency
Prioritizing the privacy & protection of customer
data led to the development of an internal security
awareness program in 2017: SAFE, short for
Security Awareness is For Everyone.
The program provides all ATTG employees with
the resources and training necessary to stay
ahead of evolving security needs. This ensures
that every ATTG employee that interacts with
customer data, directly or indirectly, knows how to
handle it properly.
The privacy and protection of customer, employee
and corporate data is a critical directive for our
entire organization. It is no longer considered an IT
or security issue, but rather a core business
strategy and CSR initiative.

Our accomplishments and improvements in 2018
include:

a. In October, ATTG recognized National Cyber
Security Awareness Month (NCSAM), sharing
an array of resources through our SAFE
program: an initiative the SAFE program will
continue annually. Awareness resources
included:
Parents’ Guide to Protecting Family Online
Creating a Cyber Secure Home
Passphrases vs Passwords
Social Engineering
ATTG will continue to recognize NCSAM on
an annual basis
b. Reviewed and updated Data Retention &
Disposal Procedures
c. Reviewed and updated Cookies & Privacy
Policies
d. Mobile Device Best Practices
e. Digital Spring Cleaning
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Workplace Practices

Last year we started on our path towards creating a formal CSR initiative. In 2018, it became
more apparent that we were on the right track. Integral to this success is an emphasis on our
greatest asset: our employees.

Culture of Community
Rewards & Recognition
a. Incentives: ATTG has created an employee
incentive program designed to support a
high-performance culture. Engaged
employees who actively seek to develop
customer-focused solutions and services are
acknowledged and rewarded for furthering
business growth.
b. Social Hour: To encourage a supportive
community of peers, ATTG hosts monthly
socials. Employees have the opportunity to
interact with peers outside immediate working
circles, allowing for a free exchange of ideas
with both business and communal benefits.
c. E-Stars Program: To further engage
employees, our E-Stars program rewards
employees for a host of activities ranging
from peer kudos, innovative suggestions and
CSR contributions. Employees have the
opportunity to earn recognition, prizes, and
surprises!

Diversity & Inclusion
a. Partnership with Work Opportunities
Unlimited, an employment service provider
specializing in placing job seekers who
experience employment barriers.
b. Established a new partnership with
Crossroads School, an institute that caters to
the needs and advancement of students on
the autism spectrum.
c. Long-standing organizational support of the
Guard and Reserve.

Training & Education
In response to the demands of continued business
development and employee feedback, ATTG has
created Atlas University, a formal training and
professional development program.
In 2019 we will execute class curriculum, which
includes both mandatory modules and specialized
courses designed for unique business needs.
Courses range from developing corporate culture,
customer service, and leadership development.

Worker Benefits
a. Flexibility: ATTG believes in the importance in
supporting an appropriate work-life balance;
as such, we offer flexible work schedules
whenever possible.

b. Employee Assistance Program: A variety of
personal problems can disrupt an employee’s
life, and they may need professional
assistance to address a particular grievance.
Through Cigna Insurance’s Life Assistance
Program, we provide employees access to nocost LAP counselor consultations.
c. 401k Contributions: ATTG is proud to provide
a 4% match to all employees who allocate at
least 5% of their paycheck to their 401k.
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Charity & Community Support

ReachOut is ATTG’s employee-run CSR committee and community outreach program. As part
of a women-led organization, ReachOut chooses initiatives that largely benefit women and
children, though all initiatives support the environmental health and social well-being of our
communities, customers, and employees.
ReachOut supports charities and organizations across the world and strives to give back to the
places where our clients and employees live, work, and play – both locally and globally.
To foster a culture of giving back, employee volunteers are given paid time off when they participate at
the local food pantry or assist in planning initiatives.

Jimmy Fund Walk

Giving Back to Local Community

For the 4th year, the ATTG community took part in
the Jimmy Fund Walk. We exceeded our $10,000
fundraising goal significantly through an array of
internal fundraising initiatives & individual efforts.

Through our partnership with the United Way of
Tri-County, we contributed to the following:
•
•
•

Marlborough Community Cupboard
United Way Golf Tournament
Marlborough Clean Sweep

Breast Cancer Awareness Fundraiser
To further support women and families, we
recognized October’s Breast Cancer Awareness
Month. In addition to spreading awareness, we
held an in-house fundraiser, with funds being sent
to the Gemma Gloria Foundation.

In 2019, ReachOut aims to continue its success with established initiatives as well as work more collaboratively
with Human Resources to help employees reach personal CSR goals.

Section 8:

Environment

Environmentally Friendly Technologies and Efficiencies
Green Virtual Workspaces
To support our 60% virtual workforce, we’ve established Virtual Office Best Practices that are
widely accessible via ATTG’s intranet. From turning off the lights when not in use, to incorporating
plants for improved air quality, we’ve outlined small actions that add up to make a large impact.
Environmentally Preferred Product (EPP) Purchasing Guidelines
EPPs are products and services that have a lesser or reduced impact on
human health and the environment, in comparison to competitive products
or services.
Many of the products we buy can cause damage to the environment
and/or public health, whether through the extraction of raw materials, the
manufacturing process, or product use and disposal. By purchasing
EPPs, we look to reduce those impacts, some of which can be severe and
impact both local and global community and environmental health. To
support responsible procurement, we provide our employees guidelines
and a list of preferred providers.

Responsible Technology
ATTG is committed to the environmentally responsible use of technology,
including implementing power consumption conservation tactics and the proper
recycling of old equipment. In addition, we will be further developing these
practices by establishing organizational best practices for environmentally
responsible technological practices.

Supplier and Partner Accountability
ATTG makes every effort to choose suppliers and partners that are aligned with our
values including: environmental responsibility, fair and respectful employee management,
and overall ethical business practices.
Supplier Code of Conduct
We have recently established a Supplier Code of Conduct and educated our
stakeholders on its purpose and implementation. Profit and purpose are not mutually
exclusive, and by partnering with suppliers that share our values we can conduct
business in a more meaningful, responsible, and profitable way.

Supporting Small and Local Businesses
There are many well-documented reasons to support local businesses, including
community reinvestment, job creation, and a spirit of giving back. We encourage the
support of local and independent businesses throughout our organization and have
established a preferred small business resource guide.

Section 9:

Service Performance

Our customer’s decision to do business with us is two-fold: the quality and value of our
services, and our forward-thinking approach to innovation.

\

A significant component to this year’s innovation revolved around incorporating corporate social
responsibility into the very fabric of our products, services, and solutions. It’s not only what our
customers expect from us, but more importantly it’s what we expect of ourselves.

Safety First

Seamless Communication

Traveler safety is at the forefront
of all our customer interactions;
our staff is well versed in the
diverse array of safety needs,
and our Program Managers
collaborate with clients to
ensure their specific risk
management requirements are
met. In addition, our
organization works with third
parties to provide proactive risk
intel, locate travelers in potential
risk situations and construct nofly lists and travel.

Beyond the initial booking
experience, we recognize that
now more than ever, travelers
need ongoing connection and
access to services throughout
the duration of their trip.

Locate
Travelers

Duty of Care
reporting tool

Communication
& Action Plan

Identify Risk

Traveler
Safety

93%
Good or
Excellent
Rating

Service Always
ATTG has built its reputation on
developing and delivering
services with integrity in order to
live up to our tagline, Easier
Travel, Better Management.
Listening to our customers is a
crucial component to achieving
this, so we regularly survey our
travelers to ensure we meet and
exceed expectations.
In 2018, these surveys reflected
a 93% rating of good/excellent
in our agent assisted travel
bookings.

Our mobile app AMIGo, or Atlas
Mobile Information on the Go,
connects travelers to all aspects
of scheduled trips and keeps
them informed of travel changes
via automatic updates. In
addition, AMIGo empowers
travelers to interact with the
world responsibly through
various in-app tools and
functionality.

In its 1st year, AMIGo earned an adoption
rate of 30% with all Atlas travelers.

Kids Camps

Humanitarian Travel

Employee Surveys

Atlas Travel Vacations & Cruises
is entering its 12th year of
working with Kids Camps. Every
summer, our team plays an
integral role in ensuring the
safety of over 600 students by:

We are proud of our ability to
help clients in the humanitarian
sector make a difference.
Traveling to provide aid to global
communities comes with its own
set of challenges. Our solutions
and experienced staff taking
care of the logistics allow our
customers to focus on their
missions.

At ATTG, our employees are
encouraged to share their
experiences and opinions
throughout the year. Annual
surveys are sent regularly to our
workforce, with the feedback
gathered from these surveys
actively shaping corporate
initiatives. For instance, Atlas
University is a direct result of
employee survey feedback.

 Securing group space
 Monitoring schedule changes
 Proactively coordinating
chaperones meet-up flights
 Airline regulation compliance
We go above & beyond for all
travelers, but especially our most
vulnerable traveling populations.
Our team schedules the most
direct travel arrangements,
minimizing risks and optimizing
both child and parent comfort
and care. For example, our team
will secure early flights in order
to ensure the best itinerary. We
also actively monitor flight
logistics the day of travel in order
to anticipate and prepare for any
travel disruptions.

 Implemented efficiencies to
improve funding processes
 Each NGO receives a full
needs assessments, as no
two are alike
 Humanitarian staff are
skilled in governmental
compliances and provided
ongoing education on
ongoing compliance
requirements
 We work in tandem with our
clients’ security departments
to ensure the safety of all
travelers

In addition, employees have the
opportunity to submit
suggestions year-round through
our intranet. Each suggestion is
sent directly to ATTG’s
president, who reviews and
replies to each submission. We
believe listening, partnered with
taking action, is crucial for
organizational improvement and
employee satisfaction.

Meetings, Incentives, Conventions and Events
Risk Management
Director Jennifer Murphy attended Prevue Magazine’s Duty of Care Summit during the summer.
Attendance is by invite only, focusing on a small segment of meeting and event planners with a
certain level of industry experience.
This summit specifically concentrated on security procedures for meetings and events. Director
Murphy’s inclusion in this event allowed her the opportunity to share updates to best practices
with her team and help ATTG take risk management in the MICE space to the next level.

“Recent research states that 62% of companies believe risk management is the responsibility of
the third-party meeting planner. As such, meeting planners are being held to a
higher responsibility standard than ever before.”

Industry-Specific CSR Participation
Our MICE team members have both managed and participated in CSR
initiatives all over the world. These initiatives include building bikes, repairing
orphanages, building community gardens, and participating in charity races.
Participating in CSR initiatives at the industry level has often led to the
development of our organizational involvement and well as individual
participation in employee’s personal lives.

Director Murphy learns how to make a piñata to support local communities in Cancun

We Are Better Together
As an organization with significant opportunity to influence our communal wellbeing, establishing a CSR program is simply the right thing to do. However,
formally establishing a CSR program has the added benefit of highlighting the
importance of individual employee and stakeholder contributions to
environmental and social responsibility. It is a foundational belief for our
organization that we are Better Together: these developments serve to
reinforce that pillar by highlighting the power of individuals and the life-altering
impact made when individuals come together as one.

